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OPERATIONAL AND FINANCIAL 

HIGHLIGHTS 
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adidas Group Delivers Record 9M Performance 

ÄRecord sales of over Ħ 11.5 billion 

ÄStrong top-line growth across  
all geographies 

ÄOperating margin improves  
40 bps to 10.1% 

Ä22% increase in net income  
and EPS 

ÄReduction in net borrowings by 55% to 
Ħ 337 million  
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Q3 Group Sales Increase 4% Currency-Neutral  
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Western Europe Shows Robust Sales Development  

ÄSales up 1% currency-neutral. in Q3 

ÄStrong performance in UK, France and Poland 

ÄTremendous brand visibility and engagement 

during the major sports events 
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Strong Retail Execution In Russia/CIS Continues  

ÄEuropean Emerging Markets up 19% currency-neutral in Q3 

ÄDouble-digit growth at Russia/CIS  

ÄComp store sales in European Emerging Markets up 14% in Q3 
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adidas Scoring Double-Digit Growth In Mall Distribution  

ÄSales up 5% currency-neutral in 9M 

Äadidas and TMaG growing double-digit in Q3 

ÄMall and Sporting Goods Channel driving the 
current success  

Äadidas Originals continues to be hottest lifestyle 
brand 
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Outperforming Competitors In Greater China 

ÄSales grow 11% currency-neutral  
in Q3 

ÄStrong comp store sales at all sub-
labels  

Äadidas and Reebok grow double-digit 
on a currency-neutral basis  

ÄHighlight quarter for adidas NEO label 

ÄOutperforming  competitors  

 


